


www.wordtracker.com 19

Keyword Basics Series: Lesson 4Using Keywords In Website Copywriting

See how the titles of the top organic searches all include the search term
‘digital camera’. The words that appear in the title are completely within
your control–the title tag is the most important place to put your primary
keyword.

So the top organic result comes from www.dpreview.com who have suc-
ceeded against 63 million competing pages–a great performance. So what
can we learn by following the link?

Let’s have a look:

Look at how the keyword ‘digital camera’ has been used in the title, the
heading, linking text and the body copy.

This is a well optimized page. But have a closer look at the title in the next
diagram–it contains another important keyword, ‘digital photography’.
This keyword is also used well in the website copy:
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So how does this page perform for the search ‘digital photography’?

Does the page rank as well as it did for ‘digital camera’?

Here are the results from Google:

Top again with over 24 million competing web pages. A very nice piece of
work and one you should try to emulate. The person writing this copy re-
ally knew what he/she was doing.

Using keywords in your web copy

Here are the steps I go through to create a piece of optimized web copy.
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(i) From the keyword lists you have chosen for your site, pick a pri-
mary and a secondary keyword that you’ll want to rank well for
with the article.

(ii) Write the title of the article, making sure that you include the
primary keyword in the title. You can also try to fit in the sec-
ondary phrase but if you find it hard to do so and still maintain
good English, then don’t worry about the secondary keyword in
your title. I try and keep the title to around 50 characters in
length.

(iii) Write the description tag using both the primary and secondary
keywords. This should describe what the article is about and
should be around 200-250 characters long.

(iv) Write the first paragraph, which should be a summary of the
overall article and should include both primary and secondary
keywords.If you’re not sure about how to do this, have a look at
my first paragraph here or study good newspaper writing. You’ll
find that journalists tend to summarize the story in the very
first paragraph.

(v) Next, map out the structure of the article, writing headings and
subheadings that contain keywords. Not only does this help you
write good search engine copy, but it focuses your mind on what
you really want to say and the quality of your writing will im-
prove. In this article, for example, here’s the structure I’ve fol-
lowed:

• Using keywords in website copywriting

• Example of good website copywriting

• Using keywords in your web copy–6 steps

• Improving your website copywriting skills

• Internal and external resources to link to
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(vi) Finally, think about the internal and external links that you
might point people to. The linking text should be keyword rich.

Improving your website copywriting skills

This lesson has given you some tips and a step-by-step process to follow.
However, you’ll get nowhere unless you put some of this advice into ac-
tion and see what happens to your search engine traffic. Then build on
what works and discard what doesn’t.

My favorite definition of an expert is ‘someone who has made more mis-
takes than anyone else’. So don’t be afraid–get writing, get publishing,
measure what happens–and then do it even better next time.

Links from external websites are powerful in improving your search en-
gine rankings, but they’re even more powerful if these links include your
top keywords. In the next lesson, we’ll show you how to make your in-
bound links keyword rich.
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